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Stereotypes
• White women: 

Feminine, in need of  
protection

• Black women: 
Masculine, Strong, 
Powerful, Assertive

Powerful bodily 
displays

White (vs. Black) 
women may be 

perceived as more 
masculine and less 

feminine when 
engaging in high-

power poses

Donovan & West, 2015; Hall et al., 2019; McMahon & Kahn, 2016; Leshin et al., 2022



Glick & Fiske, 1996; 1997



• 2 (woman’s race: Black vs. White) x 2 (power: high 
power vs. low power)

• Within-subject

Design

• 508 participants from CloudResearch

• Predominantly White women

• 50% White women

• 67.5% women

• 72.2% White or Caucasian, 

Participants

• Bem’s (1974) Sex Roles Inventory 

• 4 masculine items

• 4 feminine items

Measures: 
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• 2 (woman’s race: Black vs. White) x 2 (power: high power vs. low 
power)

• Within-subject

Design

• 512 participants from CloudResearch

• Predominantly White women

• 48.05% White women

• 64.3% women

• 76% White or Caucasian

Participants

• Rollero et al. (2014)’s Ambivalent Sexism Inventory (ASI)

• 5 benevolent sexism items

• Women like [name] should be cherished and protected by men

• 5 hostile sexism items

• Women like [name] seek to gain power by getting control over men

• Bem’s (1974) Sex Roles Inventory 

• 4 masculine items

• 4 feminine items

• One slider-scale measuring hiring desirability

Measures 
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Woman’s Race 

(White-Black) (X)

Hostile Sexism

(M2)

Hiring Desirability 

(Y)

Perceived 

Masculinity

(M1)

High Power Poses

Woman’s race → Perceived Masculinity → Hostile Sexism → Hiring: b = -0.39, 95% CI [-0.67, -0.17]

Woman’s race → Hostile Sexism → Hiring: b = -0.33, 95% CI [-0.73, -0.01]

Woman’s race → Perceived Masculinity → Hiring: b = 0.22, 95% CI [-0.32, 0.70]

b = 0.11

p < 0.001

b = 0.38

p < 0.001

b = 0.04

p = 0.045
b = 1.96

p = 0.102

b = -9.19

p < 0.001

Total Effect = -2.72, p < 0.001

Direct Effect = -2.22, p < 0.001

Study 2: Results



Study 2: Results

Woman’s Race 

(White-Black)

Benevolent Sexism

(M2)

Hiring Desirability 

(Y)

Perceived 

Femininity

(M1)

High Power Poses

Woman’s race → Perceived Femininity → Benevolent Sexism → Hiring: b = -0.15, 95% CI [-0.39, -0.007]

Woman’s race → Benevolent Sexism → Hiring: b = -0.58, 95% CI [-1.00, -0.22]

Woman’s race → Perceived Femininity → Hiring: b = -0.15, 95% CI [-0.47, 0.13]

b = -0.07

p < 0.001

b = 0.17

p < 0.001

b = -0.05

p = 0.0007

b = 2.03

p = 0.087

b = 12.29

p < 0.001

Total Effect = -2.72, p < 0.001

Direct Effect = -1.84, p < 0.001
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